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Introduction
We present the second edition of the 
survey of Poles' attitudes toward the war 
in Ukraine and refugees from Ukraine. 
Our study is narrowed to attitudes that, 
at least potentially, can be impacted 
by Russian propaganda. The study was 
conducted for us by Maison&Partners. 
In September 2022 and January 2023, 
we asked a representative sample of 
1,061 Poles to state their attitudes to-
ward eight theses we selected that we 
considered consistent with the overall 
goal of the narratives that the Krem-
lin getting over abroad. The goal is to 
undermine support for Ukraine's aid in 
Western societies and to create social 
tensions in the countries where war re-
fugees have flocked. Some of these the-
ses appear directly in the statements of 
Russian propagandists. We decided that 
an indicator of a trend negative for our 
country and Ukraine and favorable for 
the Kremlin would be an increase in the 
number of Poles agreeing with at least 
half of the stated claims.

Thus, as many as 41 percent of respon-
dents "strongly agree" or "rather agree" 
with at least four of the theses presen-
ted in the survey, when in September it 
was still 34 percent of respondents. This 
is an increase of 7 percentage points. 
At the same time, it is worth noting that 
the group of people declaring "rather 
agree" is behind this increase.

In the study, we distinguished four ca-
tegories of attitudes: 
• concerning the causes of the war
1) The war is a liberal conspiracy made 
by Western elites, the same ones who 
planned the pandemic
2) Had it not been for NATO's eastward 
expansion, Putin would not have attac-
ked Ukraine
• concerning Ukraine and Ukrainians
3) Refugees from Ukraine are actually 
economic migrants

4) We should not help Ukraine until it 
shows repentance for Volhynia and con-
demns Bandera
• concerning Poland's internal policy
5) Poland cannot afford refugees
• concerning Russia and war
6) Russia should not be teased because 
it has nuclear weapons
7) We should advocate peace at all costs 
- even at the cost of Ukraine's territorial 
concessions to Russia
8) We should stop supplying weapons, 
because it further fuels a conflict that 
has nothing to do with us

The theses on the causes of the war were 
an expression of Moscow's chief nar-
rative line that Russia, by sending its 
troops to Ukraine, is merely responding 
to the threat created to its security by 
NATO expansion. In this view, the West is 
allegedly committing provocations, as 
a result of which Ukrainians are suffe-
ring and Russia is standing up for itself.  
A total of 26% Poles agree or rather agree 
with these statements. (Thesis 1) and 
34 percent. (Thesis 2). The percentage 
is growing. The percentage of people 
who agree with the theses presented in 
the study on attitudes towards Russia 
and war is also growing. Thesis 6 re-
gistered a particularly strong increase, 
saying that due to Russia's possession 
of nuclear weapons, it should not be 
taunted. The number of Poles sharing 
or rather sharing this opinion increased 
from 35% to 40%. The transfer of theses 
6-8, which are also part of official Rus-
sian propaganda, to the political arena 
would mean a de facto victory for Russia 
in the war against Ukraine, and Ukra-
ine itself would likely once again enter 
the orbit of Russian influence. Holding 
such beliefs is all the more likely the less 
empathy we have for Ukrainians them-
selves, including refugees from Ukraine, 
and the less we consider them worthy 
of help. That is why we asked the re-
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spondents for their opinion in this regard 
(Theses 3–5). Here, too, the percentage 
of people convinced that refugees are, 
in fact, economic immigrants who we 
cannot afford to help has risen sharply. 
In addition, there has been an increase 
in the number of people demanding that 
Ukraine stop heroizing Stepan Bandera. 

In this edition of the survey, we also pre-
sented respondents with two additional 
claims that are increasingly common in 
the Polish public space, which also signal 
a declining willingness to support Ukraine 
and Ukrainian refugees. 

With a thesis proclaiming that "this situ-
tation will not end with helping Ukraine. 
We will be caught up in perennial ar-
med conflicts," 52 percent of respondents 
agreed or rather agreed, and with the 
thesis proclaiming that "the Ukrainiani-
zation of Poland is currently taking place, 
which is destroying our culture and so-
ciety," 40 percent of respondents. 

Overall, 42% of respondents agree or 
rather agree with at least 5 out of 10 of 
statements presented by us.

How to interpret these results? 

Reading the results of our survey cannot 
directly draw the conclusion that here is 
a growing influence of Russian propa-
ganda on the attitudes of Poles. Such a 
possibility is not excluded, but a large 
number of other factors influence public 
sentiment and beliefs - and we cannot 
eliminate these a priori either.

Our tendency to accept negative cla-
ims is shaped by the atmosphere of the 
moment of conducting of the research. 
The greater the uncertainty about the 
future at any given time, the higher this 
propensity is. This seemingly trivial ob-
servation takes on special significance 
today, at the beginning of 2023, when 
we are all worried about our future, kno-

wing that we are facing a strong overall 
economic slowdown and that the cost 
of living will continue to rise. Under the-
se circumstances, emotions take pre-
cedence over reason. War? Just let it 
end. Refugees? We've already helped. 
Economic factors today can shape our 
attitudes much more strongly than any 
propaganda. 

However, it is undeniable that, whatever 
the reasons for such a state of affairs, in 
January 2023 a larger number of Poles 
than in September 2022 shared views 
similar to those promoted by the Kremlin 
or that are in line with Russian interests. 
For Russia, this is clearly good news, and 
its propaganda apparatus will do eve-
rything in its power to perpetuate such 
attitudes in Poles and spread them even 
further. But just what is actually "within 
the power of the Kremlin" when it comes 
to reaching the Poles? After all, we don't 
watch Russian television, read Russian 
portals, listen to Russian radio, and the 
Kremlin has no way of influencing the 
content presented to us through their 
traditional media in Poland. This is evi-
denced by the fact that whether we are 
talking about TVP, Polsat, TVN, "Gazeta 
Wyborcza," "Rzeczpospolita," or "Dziennik 
Gazeta Prawna," Polish traditional media 
present unambiguously pro-Ukrainian 
attitudes.

Therefore, in order to influence Poles, the 
Russians can use two information chan-
nels: the Internet, mainly social media 
networks, and authority figures present in 
the Polish public space who, so to speak, 
proclaim views close to them (we are 
talking mainly about journalists and po-
liticians; the Kremlin can remotely, with 
the help of technological instruments, 
increase the reach of their statements). 

In this context, it is interesting to note 
that it is indeed the case that in Poland, 
attitudes that coincide with the Kremlin's 
propaganda are most strongly revealed 
among people who get their information 
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about what is happening in the country 
and the world from social media. On the 
other hand, since this source is indeed 
more often chosen precisely by youn-
ger people (up to 34 years old), it would 
be reasonable to assume that younger 
people would be more likely than ol-
der ones to accept the theses we have 
presented. And so it is: there is still a si-
gnificantly higher degree of agreement 
among younger people (especially tho-
se 25-34 years old) than among tho-
se 45+ (and especially 55+). Does this 
mean that young Poles are the victims of 
Russian propaganda? Such a possibility 
should be considered, but at the same 
time one should take into account the 
fact that young people naturally have  
a higher propensity for non-conformist 
attitudes, and to a lesser extent their 
views are shaped by the general con-
sensus around Polish foreign policy.

Incidentally, it is somewhat of a paradox 
that in Poland the traditional media, the 
more centralized ones, are a source of 
more adequate information about Rus-
sia's invasion of Ukraine than the Internet 
network, while in Russia it is exactly the 
opposite: all mainstream media broad-
cast a message of war propaganda, and 
the Internet network is the only source of 
factual knowledge.

What is certain, however, is that for the 
Russians, new media is the main me-
dium for propaganda output. They use 
every possible form of online creativity 
to flood their audiences with emotional 
content that they will not be able to verify. 
Christopher Paul and Miriam Matthews, 
in their article "The Russian "Firehose of 
Falsehood" Propaganda Model: Why It 
Might Work and Options to Counter It," 
point out that the main characteristics of 
Russian propagandists include ubiquity 
and rapid response:

A significant number of paid online "trolls" are 
used to produce and spread propaganda, who 
also frequently attack or challenge views or 

information that contradicts the Russian nar-
rative via chat rooms, online discussion forums 
and comment sections on news sites and el-
sewhere. (...) Modern Russian propaganda is 
continuous and reacts very quickly to incidents. 
Because of their lack of adherence to objective 
reality, Russian propagandists do not need to 
wait for fact-checking or verification of claims; 
they simply spread whatever interpretation of 
emerging events seems most favorable to their 
narrative and goals. This allows them to be 
extremely responsive and nimble, often even 
providing the very first "news" about events (and, 
with similar frequency, the very first news about 
non-events, that is, things that didn't actually 
happen). In addition, they repeat and recyc-
le disinformation. The January 14, 2016 issue 
of Weekly Disinformation Review reported the 
reappearance of several previously debunked 
Russian propaganda stories, including that Po-
lish President Andrzej Duda insisted that Ukraine 
return former Polish territory, or that Islamic Sta-
te militants had joined pro-Ukrainian forces, or 
that a Western-backed coup had taken place 
in Kiev, the Ukrainian capital.

Young people, accustomed to quick 
and short messages, are - at least po-
tentially - particularly susceptible to 
information sourced by Russian propa-
gandists. Whether they want to or not, 
young people can also be a channel 
for transferring this information to gro-
ups that use social networks at a lower 
frequency. 

While discussing these issues, it is im-
portant to consider that the scale of 
replication of Russian propaganda deli-
berately is limited. Therefore, even those 
who express attitudes that coincide with 
the Kremlin's narrative do so for reasons 
other than a desire to support Russia, 
and what's more, these are often pe-
ople who openly advocate against that 
country's invasion of Ukraine. Therefore, 
no one should conclude from our study 
that – for example – 41% of Poles support 
Russia or proclaim Russian propaganda, 
etc. Another reservation concerns the 
claims we presented. Not all of them 
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are fundamentally false (e.g., thesis 5), 
some are expressions of moral judg-
ments that have no logical merit (thesis 
6), and some are based on speculation, 
the practice of which is not so far illegal 
in Poland. As a whole, however, they 
form a set of interrelated claims with 
statements that coincide with Russia's 
interests.

What to do with it?

Public sentiment in democracies affects 
politicians' calculations. An election 
year is underway, and they will proba-
bly take into account the issue of our 
society's attitude toward Russia and 
Ukraine during the campaign and later 
on during their rule. However, what is 
rational from the point of view of indivi-
duals (in this case, from the point of view 
of politicians who want to gain power, or 
citizens who want to improve their own 
livelihoods) is not necessarily rational 
from the point of view of the collective. 
Further development of Poles' attitudes 
in the direction unfavorable to helping 
Ukraine and increased support for pe-
ace at any cost in the long run could 
be deadly for Poland in a perspective of 
several or more years. The war in Geo-
rgia broke out in 2008, the conflict over 
Crimea and eastern Ukraine in 2014, and 
a full-scale invasion of Ukraine in 2022. 
Peace at any cost will not drive the thre-
at away from us, but on the contrary, it 
can dull our vigilance. In January 2022, 
the President of Ukraine doubted the 
possibility of a Russian invasion. Would 
Polish politicians be more foresighted?

Social psychologists can identify the 
factors that influence our attitudes and 

beliefs. The weather, on which the level 
of happy hormones depends, is beyond 
our control, and there are no methods 
with immediate effect on long-term 
economic phenomena, such as infla-
tion. However, if it is true that Russian 
propaganda at least partially influen-
ces what we think, one cannot just get 
over it. Specialists believe that it is not 
enough to counter propaganda fal-
sehoods with the truth and point out 
propaganda inconsistencies. The latest 
achievements of the human sciences 
tell us that we are not at all as hostile 
to lies and inconsistencies as we would 
like, as long as it is somehow comfor-
table for us to believe in untruths. The 
authors quoted earlier, Paul and Mat-
thews, offer a seemingly controversial 
piece of advice: instead of straightening 
out Russia's propaganda, let's compete 
with it. Why is this advice only seemingly 
controversial?

The dictionary understanding of propa-
ganda is not yet morally reprehensible. 
It is, following the PWN dictionary, a de-
liberate influence on collectivities and 
individuals aimed at winning suppor-
ters and allies, instilling desired beliefs 
and eliciting certain aspirations and 
behaviors. It is morally reprehensible to 
use propaganda for evil purposes and 
through unethical means such as lying 
and manipulation. Propaganda of the 
West, including Poland, should therefore 
be broad information of the public on 
the facts and interests of our countries 
based on facts, but in an accessible 
and appealing way. There is nothing 
wrong with calling evil what it is, and 
that Russia's assault on Ukraine is evil, 
no one still seems to have any doubt in 
the West today.



Research objectives and methodology

Main objective

Method

Test sample

Length of the survey

The main objective of the survey was to find 
out the attitudes of Poles' beliefs related to the 
war in Ukraine:
• To what extent Poles agree with messages 

that are in line with Putin's interests.

The survey was carried out using the CAWI 
(Computer Assisted Web Interview) method on 
the Ariadna survey panel as part of a weekly 
omnibus survey.

• The survey was conducted on a nationwide, 
representative sample of Poles

• N=1061 participated in the survey
• Detailed demographic characteristics of 

the sample are presented on pages 9-10.

About 
4 minutes

8
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Demographic characteristics of the sample

GENDER

45% 52%

18–24 years

25–34 years old

35–44 years old

45–54 years

55 years and older

14%

20%

16%

18%

32%

AGE

EDUCATION

elementary or junior high school

basic vocational

secondary

post-secondary

undergraduate degree

higher education

5%

12%

34%

11%

7%

32%



VOIVODESHIP

4%

7%

8%

2%

6%

8%

15%

2%

7%

4%

4%

13%

4%

4%

9%

4%

dolnośląskie
kujawsko-pomorskie

lubelskie
lubuskie

łódzkie
małopolskie

mazowieckie
opolskie

podkarpackie
podlaskie

pomorskie
śląskie

świętokrzyskie
warmińsko-mazurskie

wielkopolskie
zachodniopomorskie

HAVING CHILDREN

NO

YES

38%

62%

SIZE OF RESIDENCE

38%

13%

20%

18%

12%

Village

Small city (up to 20 k)

Medium city (20–99 k)

Large city (100–500 k)

Large city (over 500 k)

10
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Main results

Compared to the September 2022 survey, one can see an increase in the 
extent to which Poles agree with theses favorable to Putin's policies. In 
particular, this applies to attitudes about Russia, the war, and Ukraine and 
Ukrainians. It is worth noting that this result may be related to greater we-
ariness with the war and its consequences, as well as the generally nega-
tive mood observed in society (high inflation, rising prices, strong concerns 
about the future). 

Currently, 59% of Poles agree with up to 3 attitudes out of the 8 presented 
in both surveys, while  41% agree with at least 4 (in September it was 34%). 

Still, the results show significant differences in approval of attitudes that are 
in Russia's interest depending on age. Still, a significantly higher degree of 
approval is seen among younger people (especially 25-34 year olds) than 
among those 45+ (and especially 55+). 

Moreover, the highest degree of approval of theses favoring Putin's policies 
is seen among those who get their information about what is happening 
in the country and the world from social media, and this source is indeed 
more often chosen specifically by younger people (up to 34 years old). 

1

2

3

4
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Detailed results

Compared to the September 2022 survey, Poles now more strongly 
agree with statements regarding attitudes towards Russia and the war 

and Ukraine and Ukrainians

To what extent do you agree with the following statements related to the 
war in Ukraine?
All respondents: N=1087 (09.2022), N=1061 (01.2023)

T2b (sum of 
agreeing) 
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Compared to September 2022, the group of people agreeing with at least half 
of the statements has increased significantly (from 34% in 09.2022 to 41% 
in 01.2023)

4-6 
(agreeing

with 4-6 statements)

0 
(lack of conformity 

with any)

1-3 
(agreeing

with 1-3 statements) 

7-8 
(agreeing

with 7-8 statements)

1-3 
(agreeing

with 1-3 statements) 

0 
(lack of conformity 

with any)

4-6 
(agreeing

with 4-6 statements)

7-8 
(agreeing

with 7-8 statements)

• Currently, 24% of Poles disagree with any of the statements about the war 
in Ukraine being in line with Putin's interests. In contrast, 35% express their 
approval of 1 to 3 attitudes. 

• Currently, 41% of Poles agree with at least 4 of the 8 statements, including 
14% who agree with all or almost all of the claims surveyed.  
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Questions added in the measure "January 2023".

To what extent do you agree with the following statements related to the 
war in Ukraine?
N=1061

It will not end with helping Ukraine 
We will be embroiled 

in perennial armed conflicts

Currently, there is a Ukrainianisation 
of Poland, which is destroying our 

culture and society

Top 2box:     52%                               40%
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42% of Poles agree with at least 5 of the 10 statements. A similar group (43%) 
- with up to 2. 

• 22% of Poles disagree with any of the 10 statements about the war in 
Ukraine that are in line with Putin's interests. 

• 21% approve of 1 or 2 attitudes and 15% approve of 3-4 attitudes. 
• 42% of Poles agree with at least 5 out of 10 statements, of which 19% 

admit that all or almost all of the attitudes surveyed are in line with 
their opinion. 

0 
(lack of conformity 

with any)

1-2 
(agreeing

with 1-2 statements) 

3-4 
(agreeing

with 3-4 statements) 

5-7 
(agreeing

with 5-7 statements) 

8-10 
(agreeing

with 8-10 statements)
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Among the younger ones, a stronger degree of agreement with the statements 
is seen than among the older ones

Age-related consent

Among younger people (especially those aged 25-34), one can see  
a significantly higher percentage of people agreeing with at least 5 of the 
10 surveyed attitudes about the war in Ukraine (60% among 25-34 year 
olds vs. 42% among Poles as a whole). In contrast, among the oldest, there 
is significantly the lowest rate of agreement (15 percentage points less 
than among the general public agreeing with 5 or more theses). 

% agreeing agree 
with min. 5 z 10
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Using the media to find information on the situation nationally 
and internationally

Which of the following media do you use most often in your search for 
information on the national and international situation?
N=1061

Significantly more 
often indicated by 
persons 55+ than 

younger

Significantly more often 
indicated by 18-34 

year-olds than by older 
people 

Significantly more often 
indicated by persons 55+ 
than by younger persons
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The highest rate of agreement is seen among social media users, the lowest 
among TVN / TVN24 viewers and those who get their information from online 
news portals.

Agreeing according to media use (top6 media)  

The group of people who draw their knowledge of events in Poland and 
around the world from social media shows a significantly higher percen-
tage of those who agree with at least 5 of the 10 surveyed attitudes about 
the war in Ukraine (52% among social media users vs. 42% among Poles 
as a whole). It is worth noting that this source of information is particularly 
often chosen by younger people (up to 34 years old), which may explain 
the higher approval of theses in this age group. 

% agreeing agree 
with min. 5 z 10
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